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2 Megatrends

Major Global Megatrends of the next decade: Demographics, Public Debt, Climate Change and Urbanization. 

Megatrends bring new and often unseen challenges, threats and opportunities, the
impacts of which may vary between the economy as a whole, and individual sectors.
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The stur

income and education levels increase in emerging 

economies, the global population continues to age, 

and new consumer groups emerge; 

01

the global economy continues to shift towards low 

carbon, resource-efficiency; 

02

enabling technologies continue to create 

new tourism marketplaces and business models; 

03

the expected growth in visitor numbers, safety and 

security concerns, changes in travel facilitation 

policies, transport innovations, access 

infrastructure, and aviation regulations, all affect 

travel mobility.

04

The
structure of the 

visitor economy will 
evolve significantly 

until 2040 as:
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01 | Evolving visitor demand

02 | Sustainable Tourism Growth

03 | Enabling Technologies

04 | Travel Mobility



5

Evolving visitor demand

Aging Population

The share of people in the 
global population over 60 

years of age is expected to 
nearly double over the next 35 

years.

Emerging Generations

Generation Z
and Millennials will both 

represent important market 
opportunities in the tourism 

sector by 2040.

Expansion of Middle Class

Due primarily to increased 
wealth in emerging 

economies.
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Sustainable Tourism Growth

Raise Awareness
of cultural and

environmental values, help 
finance the protection and 
management of protected 
areas, and increase their 

economic value and 
importance.

Greater resource 
efficiencies

To achieve efficiencies there 
is a need for green investment 

structures, cross-sectoral
synergies and consider 

various sustainability drivers.

Integrated governmental 
approach

with input and support from 
industry and civil society, it is 

therefore necessary to 
address the multi-faceted 
challenges faced by the 

tourism industry.

It becomes increasingly important for governments and industry to work together in a pro-active approach to ensure the 
sustainable development and management of destinations for the benefit and enjoyment of local communities and tourists in 

both the short and long term.
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Enabling Technologies

Digital Platforms
Digitalization in the aviation, 
travel and tourism industries
is estimated to migrate USD 

100 billion in value from 
traditional players to new

competitors, and generate 
USD 700 billion in value for 

customers.

AI & Big Data
Using big data and predictive

analytics to increase 
knowledge of consumer 

behavior and customize travel 
experiences accordingly.

Virtual Reality
Balancing the potential and 
promotion of VR destination 
experiences against of those 
along the traditional tourism 

value chain, will likely become
a key decision point for many 

marketing entities.
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Travel Mobility

Air passenger traffic
is expected to nearly double 

between now and 2035, 
expanding from 3.8 billion to 

7.2 billion passengers.

Security and border 
measures

countries that have improved 
their visa facilitation 

processes have seen an 
increase in the number of 

international visitors of
between 5% and 25%.

Political Instability
a unique challenge in the 

coming years, as the global 
middle class grows and 

emerging economies account 
for an increasing number of 
inbound and outbound trips.
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Prepare for Megatrends.
Build systemic and strategic approaches.
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Modernize regulatory and 
legislative frameworks

Cultivate partnerships with 
industry, other governments 
and key stakeholders

Taking steps to future-proof 
tourism policy
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Thank you

Xenophon Petropoulos 
Country Director


